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PROGRAM OVERVIEW

Visit Montana and the Department of Commerce have 
partnered with Leave No Trace to encourage
responsible recreation practices. For nearly 30 years, the 
Leave No Trace a has been working to
educate and inform everyone who spends t ime outside 
and key practices for responsible recreation.

Leave No Trace is most widely known for its Seven 
Principles, which have been customized to address 
Montana’s unique recreational challenges and adapted 
to complement the That’s How You Montana 
campaign.
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TOOLKIT OBJECTIVES
We are del ighted to offer our partners, land managers, and stakeholders a variety of 
marketing elements to  help you share this important message with visitors and 
residents. The Montana Leave No Trace toolkit  includes posters, rack card, social media 
posts, and GIFs. This toolkit  wil l  help Visit Montana and supporting partners establish 
a clear, consistent and universal identity for Leave No Trace in Montana.
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LEAVE NO TRACE ORGANIZATION & MISSION
Leave No Trace is a 501 c(3) non-prof it  whose mission it  is to  teach and 
inspire people to enjoy the outdoors in a responsible way.
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LEAVE NO TRACE & VISIT MONTANA PARTNERSHIP
Leave No Trace and Visit Montana have a shared goal of ensuring that 
visitors and residents alike not only get out and enjoy the state's natural 
areas while protecting these places for generations to come.
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MONTANA
LEAVE NO TRACE 
7 PRINCIPLES

• State specific

• Informed by research

• Simple and 
effective 
guidelines

• Education not 
enforcement

• 30,000 ft  view
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LEAVE NO TRACE TOOLKITS IN ACTION
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HOW TO USE THE TOOLKIT
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CUSTOMIZE

The toolk it  contains assets that may 
be tailored to your region. If you’d 
like region specific photography for 
the poster, rack card, or social images, 
please email
vcastillocuriel@hoffmanyork.com or
kate.vigeland@mt.gov 
by September 29th.

SHARE

In addit ion to using these for your own 
websites and visitor centers, we ask you 
to tell local tourist organizations and 
hospital ity businesses about the toolkit so 
they log on, sign the toolkit agreement 
and help spread the word and build 
awareness of these important messages.



PARTNER TOOLKIT
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+ Printable Posters

+ Rack Card

+ Social Media Assets

+ GIFs

+ 7 Principles Document

+ Brand Standards Guide
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USE O F  SOCIAL MEDIA GRAPHICS
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Leave No Trace and Visit Montana should be tagged in any social posts 
referencing the partnership, the initiative, and/or any of the locally tailored 
principles and messaging.

When using the toolk i t  social media posts, partners are welcome to  use their own 
photos in conjunction with the provided copy from the Montana Leave No Trace 
Principles. If you’d like a version of the social media graphic wi th an image that 
represents your region, please contact vcastil locuriel@hoffmanyork.com or
kate.vigeland@mt.gov for help swapping an image.

VISIT MONTANA
Facebook: @visitmontana 

Instagram: @visitmontana 

X (Twitter): @visitmontana

LEAVE NO TRACE
Facebook: @LeaveNoTraceCenter 

Instagram: @leavenotraceorg

X (Twitter): @leavenotrace
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GIFS available on GIPHY under "Visit Montana"
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BRAND STANDARDS GUIDE
The goal of this guide is to establish a clear,
consistent and universal identity for the 
Leave No Trace initiative produced through 
Visit Montana and Leave No Trace 
partnership. This guide further serves to 
inform Visit Montana’s third-party
partners about proper use of the Montana 
Leave No Trace Principles and toolkit  
elements created through the partnership.
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TOOLKIT  LANDING PAGE
CLICK HERE TO ACCESS THE 
TOOLKIT:

https://brand.mt.gov/Progr
ams/Marketing/Leave-No- 
Trace
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TOOLKIT  LANDING PAGE

Upon your digital  signature of the 
LNT agreement, you wil l  be able to
download the LNT Toolkit.
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QUESTIONS?
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Questions? Contact Kate Vigeland at 
content.visitmontana@mt.gov

Office: 406.841.2788

THANK YOU FOR HELPING US KEEP 
OUR VISITORS AND SPACES HEALTHY.


